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By BRADFORD McKEE

Hiou PoiNT, N.C,

NTASY takes a -furniture
hunter only, so far.. In the yast
maze of showrooms at the In-
ternational Home Furnishings Mar-
ket (12 milllon: square feet in 188
buildings), which ended its fall run
here yesterday, furpinire makers
spun  sugary. marketlng . reveries
around thelr chairs, sofas or tea ta-

bies fo make the merchandiie seem
desirhble mﬂu'nmlburtn passing
through.

Mlmﬂmam fumliurﬂ shoppera

g little fancasy to loosen

t‘nﬁrr wallets, but furniiure makers
themselves are staring at rude reall-
ties these days. Prices for raw ma-
terials such as foam and fabrics, not
4o mention the costs of freight, have
rizon sharply in recent weeks, Furnl- |

' mmnﬂnmdnwnmu:.rur and T :

m blg baciklogs- of
] can't - uﬂ wonder
mym finda w:l-mm it in
mnh & hot housing market. The an-
swar: Probably on' the old stuff,
which I8 looking good (o consumers
who may be mortgaged to the hilt
ind concerned more about the econ-
omy, the cost of fuel and vicious hur-
ricanes than about redecorating. -

E:‘;'y“ belore ml;“mrmu hilt, “u"}

Epperson, & nunmimuu
mlh’lt with the investmént banking
firm ol Mann, Armistead & Epp-r-
s0q, “2003_was a disappointing and
frustrating year." Sales increased
4.3 percent in the first halfl of
over that of 2004, M.;ud , Compared
with 7.0 parcent a yo

H:rpm Russaill, idlmrmdmfur

m-mr noted the event's sub-

re. "It was & quist

mnrl:m-.." ahie ﬂdﬁ. ‘and glven tha

state ol the economy, T think that's
parfecily undarstandabls,"”

Slower sales and, as pecple here
constantly - noted, the competition
from & big new fornifore market that
opened this summer In Las Vegas,
may have contributed to the notice-
ahly thinner crowds in showrdoms

nd on the stroets. Judy Mendenhall,
the presldent of the High Polnt In-
termational Home Furnishings Mar-
ket Authority, sald attendance fig-
gres were not yat available, but sald
showrooms had reported traffic
down by about 10 percent aver recent
markets. Some smaller retallers
seemied (o have stayed home to mind
thelr stores. And lurniture makers
are left 1o think of what more they
could do o attract business.

Perhaps they could do 1855 — as in
less fantnsy marketing, for instance,

. COCHRTAILHOUR
Clockwise from
right: the Larkspur
Bar Cabinet
($1,450) by Martha
. Stéwart for Berne 55
hardt; a floating... 48
" four-door eabinet :
with bronzed leath-
er doors ($8,000).
from the Fly collécs
tion by Arte Brotto;
Bolier & Compa- = f§f
ny's lip-fop Ness S48
bar ($2,400); Ri-
chel Sirmon with
her Kimono lamps
(5180 to $300) for
Lights Upl

A numblr of new tunﬂlurt lines at
this market stood out by trading fan-
cy escapist ﬁnrnhrlny,
m-lnupﬂ. In pleces that
m'lyinrmmwhrn
nr ﬂ:uu Jpleces;-not all came di-
oid of narrative, but they tended to
be engroasisg. chlmr:.r Chair
| (hickorychair.com), an old " North
Carolina brand, went 10 a marquee
aame In American furmniturs connols-
geurship, Albert Sack, and asked him
ta help declve & Une from his favorite
antlques, He did so with more sense
than sentimentality.
The phice de résistance of the col-
lection, the Maryland High Chest

dating to arcund 1800, Its clean pro-
file- and geometric patberns suggest
an. sarly modernist rebellicn - in
America against the more elaborate
Eu # of the day. At a smaller
scale, the collection includes the New
York Candlestand table (§1.050),
which | 27 inches high with three
legs, a minlmally turned pedestal
and a burst of striped mahogany on
top. .

Radically, and unlike most old-
school furniture makers hore, Hicke-

ry Chair mo longer presents 8 new
L!EDH in neatly matching seis, “We've
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started showing people you den't
g b e modarn or traditional, but
you cin mix them,” said Jay Rears
don, the company's president. lis
showroom grouplings combine pleces
“of disparate perods and personall-

tles to offér more than a few ways (o

‘lock at its product lines.

== customers are wrmed off by one
plece of @ matching line, the thinking
then they are likely to reject
¢ line entirely. Matching suites
work best when they have enocugh
minor variations In detalls 1o show a
family resamblance rather than mo-
potony. A good example was the Fly
Hme by the tallan company Arte
Brotta (www.artebrottodt), a sleck
new line of wall cabinets, credenzas
and tables that walk a studied line
botween classic and contemporary
phrasing.

“The furniture Nies on the wall,”
said Luisa Brotto, the company"s
representative, by way of explaining
the ling's name,

“Fleats” might be more apt, but
the woosdwork's quality loses pothing
in transiation. With solid sides of
golden cherry wood (no
veneers), the modular cabinets and
sghelves scarcely differ but for the
bronze-ish leather covering one $&4
of credenza deors, which also hap-

In a 12-million-square-foot universe,
‘the stars are classics with a twist.

T e e L]

pened to have the most tenderly
bowed fronts at this market. The
prices rin between §7,000 and 55,000
far that ong and other large cabinets,
but with the small, smoked-steel
tongues as drawer pulls, the design
wis almost certainly ong of a kind.
Cuiles detalls are hard to find in the
mass market — moanafacturers
seem o think the massos don't miss
thom. The slightest brass strips on a
y klismos chair ($930) at
Bolier & Company (bodierco.com)
begin to decode a new collection by
the designer John Black, called Neos,
which supplies a modern answer o
Regency lust.

The Neos line cbserves the purity
af furniture (rom that perlod, and
theén some! King George IY's L:¥I|
artisans would have approved of o
bar table, veneered in Mozamblgue
with x-braced bronze legs s¢t in a
campalgn spirit (52,400), becausa
they probably drank thelr share, But
they would have had to concede that
the fold-open well inside the tep, lined
with a waterproof lamimate, has gone
them one better. Boller, which was
started in 2002 by Christian G. Plas-
man, a former president of Daker
Furniture, seems to have found a
foothold in part by cleaning up 19th-

pandnryr ~lasdlee ar Dalras s lrmse—

AfFUmi_ture Fair, Quiet Reflections and Slowing Sales

o do, and with quality and prices
that are on par.

At more populist prices — not to
sny cheap — there were shades of
ths mid-20th century ereeplng in, and
soma of It was convinelng. At Lights
Up! (lightsup.info), the designer Ra-
chel Simon introduced a Hne of pen-
dant drum lamps, called Kimono, In
a patterned silk deslgned by Thomas
Fernez. "It comesa from an old kKimo-
no, and we blew It up,” Ms. Simon
sald. The three-tiered drum version
($300) has silhouertes that suggest
classic Art Doco; table lamps in &
compankon set sit on dellcate tripods
(the large version is $250; the small-
er, $180). Martha Stewart revealed o
solt spot for casual early and mid-
century design in a new line called
Opal Polnt, her fourth with Bern-
hardt Furnifurs (bernhardt.com),

The collection's centerplece, a bar
cablnet called Lackspur ($1,4580) of
dark primavera wood with doors in-
lald with strips of nickel, looks far
more glamorous than anything in
Ma, Stewart's prevtiods lines based
on her homes In the Northeast. For
one thing, it has a mirrored inside,

In & more modedt mood, the Pen-
grove desk chalr ($8680) puts a ma-
hogany finish on a rubberwood
{rame, with faceted, tapered logs
topped by a dart detall chat asks o
be overlocked; [t was shown uphol-
stared In a gunmaetal shade of velvet,
and the seat was soltly padded with-
out flaff.

Fantasy took a holiday at the

" showroom of Mitchell Gold + Bob

Willlams (mgandbw.com). Every
season, this design house turns out
tond of new pleces with"a seasoned
pop sensibility and names many of
them as if they were children — so
many that they must surely lveina
shoo,

S0 what to do? Thérte are many
posalbilitles, Masra, Gold and Wil
liams rolled out solas with seats 435
inches deep for slowching. They had
stiff-spined "conversation™ chalrs o
pramate pood posture. And there was
the desply tufted leather [lbrary
chalr, the Earl ($1,493), as coxy as
siiting on someone’s lap. The arm-
less Brady sectional ($1,495), 90 inch-
&8 long, has a tight profile, almost nd
embellishment and |t bends, but just
barely, at its two-thirds polnt, Hke &
boomerang. That sense of controd ax-
pended to the company”s lghting., es-
pecially the Sela glass table lamp
($168), a 2T-inch-high clear teardrop
with & white drum shade, No words
and no tickets to paradise, [t's that



